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Target	
  Behavior	
  
•  Specific,	
  concrete	
  behavior	
  is	
  op5mal	
  

– Contract	
  is	
  made	
  to	
  change	
  specific	
  target	
  
behavior	
  

–  Immediate	
  feedback	
  is	
  op5mal	
  

•  Examples	
  
– Drug	
  free	
  urine	
  screens	
  
– Group	
  aBendance	
  
– Treatment	
  plan	
  goals	
  

– Following	
  up	
  on	
  medical	
  care	
  





Target	
  Popula5on	
  

•  Rewards	
  for	
  all	
  is	
  ideal,	
  but	
  imprac5cal	
  
•  Which	
  sub-­‐group	
  of	
  clients	
  may	
  benefit?	
  

– Not	
  responding	
  to	
  treatment	
  (missing	
  group)	
  

– Users	
  of	
  a	
  specific	
  substance	
  other	
  than	
  may	
  focus	
  
of	
  program	
  

– New	
  clients	
  that	
  need	
  a	
  liBle	
  push	
  to	
  get	
  going	
  
– Vulnerable	
  popula5ons,	
  such	
  as	
  pregnant	
  women	
  
or	
  clients	
  with	
  co-­‐occurring	
  psychiatric	
  diagnoses	
  







Examples	
  of	
  Rewards	
  

•  Movie	
  passes	
  
•  Transporta5on	
  vouchers	
  
•  GiQ	
  cards	
  for	
  department	
  stores	
  

•  Tools,	
  clothes,	
  appointment	
  books	
  

•  Money,	
  payment	
  of	
  bills	
  

•  Recrea5onal	
  ac5vi5es	
  





How	
  much	
  reward?	
  
•  Higher	
  immediate	
  rewards	
  are	
  most	
  effec5ve	
  

– What	
  do	
  you	
  hope	
  to	
  accomplish?	
  
– What	
  level	
  of	
  success	
  is	
  desired?	
  

•  Petry	
  et	
  al.	
  (2004)	
  studied	
  a	
  3-­‐month	
  incen5ve	
  
program	
  
– $240	
  vs.	
  $80	
  vs.	
  $0	
  
– $80	
  and	
  $0	
  had	
  equal	
  results	
  

•  Differen5al	
  reward	
  for	
  unpleasant	
  tasks	
  (such	
  as	
  
dance	
  therapy	
  vs.	
  blood	
  test)	
  



Individual	
  Differences	
  MaBer	
  

•  Level	
  of	
  past	
  and	
  present	
  drug	
  use	
  
•  History	
  of	
  achieving	
  successful	
  abs5nence	
  
•  An5social	
  personality	
  disorder	
  
•  Nature	
  of	
  social	
  networks	
  
•  Personal	
  a^tudes	
  and	
  history	
  with	
  rewards	
  
and	
  punishments	
  







Timing	
  Is	
  Everything	
  

•  Reinforcement	
  must	
  follow	
  target	
  behavior	
  
as	
  soon	
  as	
  possible	
  

•  Many	
  substance	
  abuse	
  treatment	
  clients	
  
show	
  delayed	
  discoun5ng	
  
– Typical:	
  Take	
  $400	
  now	
  versus	
  $1000	
  aQer	
  5	
  
yrs.	
  

– Drug	
  tx	
  client:	
  $400	
  now	
  vs.	
  $1000	
  aQer	
  1	
  yr	
  





How	
  Long?	
  
•  Individual	
  differences	
  maBer	
  

– Some	
  clients	
  may	
  require	
  a	
  longer	
  incen5ve	
  
program	
  

– Other	
  clients	
  may	
  respond	
  to	
  a	
  “phase	
  model”	
  
with	
  increasing	
  levels	
  of	
  performance	
  required	
  
for	
  a	
  reward	
  (i.e.,	
  clean	
  urines	
  for	
  a	
  month,	
  
and	
  perfect	
  group	
  aBendance)	
  

– Methadone	
  maintenance	
  analogy:	
  longer	
  term	
  
incen5ve	
  program	
  may	
  be	
  needed	
  




































